
The story so far - by Sam Small: 
 
Mom was a costume designer at an off–off Broadway theater. Backstage was my babysitter. Grandpa was a spokesman 
for the Progressive Movement in NYC. I grew up well inspired to be in production as a professional communicator. 
 
As an AV (Audio/Visual) geek, running film projectors and the PA system for school announcements led to 
programming lunch music in the cafeteria, which prepped me for College Radio, which led to a weekend shift for a local 
FM where I managed to be up for the coveted Morning Drive slot only to get stabbed in the back and end up fired, 
twice, in two years. 
 
Small station politics taught me what I didn’t want in my life. Studying classical rhetoric, gestalt therapy and mastering 
the just-emerging technology of videotape editing, showed me what I did want and what I was good at: creating carefully 
considered, extremely targeted, visual communications that educate, entertain, influence and motivate.  
 
Applying my degree in speech communications and my technical and creative skills, I avoided TV stations, the networks 
and ad agencies and carved out a 30+ year, wide ranging career in NYC, editing and directing at first non-broadcast TV, 
films and documentaries, and later national TV commercials, and product and strategic web marketing.  
 
I’m a multi-hyphenated-kind-of-guy: I write, shoot, edit, direct, produce, design websites and entire ad campaigns. I can 
do a lot with a small crew and budget and I prefer streamlined hands-on productions. Over the years I’ve directed and 
edited just about every style of production there is, save for episodic TV and feature films. 
 
Directing and editing major corporate image documentaries for The NY Times, AT&T, Sony, Parade Magazine and 
Fidelity Investments allowed me to define a personal style to tell densely-woven stories, using real-person interviews, 
relying on little or no narration.  
 
One of my clients, Prudential Insurance, liked my documentary presentation and production style so much they literally 
fired their advertising agency and created a position for me as Vice President of Broadcast Production. I built and ran 
their in-house commercial production department as part of their in-house advertising agency. I reported directly to and 
strategized with senior management and over eight years I personally directed and edited over 250 mini-documentaries 
airing as 30 second national spots, twice appearing during the Super Bowl.  
 
Pru’s reputation had previously been severely damaged and my work there, interviewing real customers about their 
personal financial needs, was sensitive to repairing and revitalizing the public’s perception of the company and 
contributed greatly to the success of one of the largest offerings in the history of Wall Street when Prudential Financial 
went public in 2002.  
 
Shortly thereafter I moved from Manhattan to Maui, reestablished my production company, Small Wonder Video 
Services, and have been creating carefully considered, extremely targeted, visual communications that educate, entertain, 
influence and motivate for a variety of national and local clients.  
 
Authenticity and sensitivity to my client’s needs, their message and audience has been the hallmark of my 
professionalism. It’s that sensitivity that drove the success of the Prudential campaign and that has led me to projects for 
some of today’s leading spiritual teachers; Ram Dass, Gurumayi Chidvilasananda, Maharishi Mahesh Yogi, the founder 
of TM (Transcendental Mediation) and Eckhart Tolle. 
 
With more ways than ever to use video, film and the web to communicate you can rely on me to tell your story with a 
focus and sensitivity like no other, and save a bundle in the doing. 
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Samuel A. Small  
  
’81 – Now: Producer, Director, Editor, Writer at Small Wonder Video Services.  
National television advertising, branding, retail and strategic marketing, ad campaign design, documentary storytelling on 
complex subjects, feature stories, candids, EPKs, live concerts, website design, even meditation videos for gurus. 
 
Notable projects: Documentaries for AT&T, The New York Times, Sony, Fidelity Investments, Phillips Galleries, 
Parade Magazine, Scholastic Books. Shot and edited a documentary on the work of photographer Joel Meyerowitz. 
Edited a series of inspirational meditation videos for Gurumayi Chidvilasananda. Adapted from the stage and directed 
11 original dramatic scenes for Mt. Sinai Hospital’s teen AIDS prevention program, directing young, promising, 
academy-award winning actress Kerry Washington. Edited the first broadcast TV special based on Sports Illustrated 
Swimsuit issue. Directed and edited a broadcast TV special “The Best of Lifestyles of the Rich and Famous”, with Robin 
Leach. Directed, edited and won a Telly Award for a 30 minute broadcast infomercial on mutual fund investing for 
Fidelity Investments. Shot and edited the Short film: “For The Missing” a remembrance of those who perished in 9/11. 
 
Other clients included: Ram Dass, Maharishi Mahesh Yogi, Eckhart Tolle, Mazda, Ergo Baby, Nickelodeon, Burroughs, 
Campbell’s Soup, Caribbean Cultural Ctr., CDMA, Chase, Citibank, Caribiner, Jack Morton Prods., Danny Aello, Disney 
Studios, Electra Records, Family Circle Mag., Forgotten Woman Stores, Gas Turbine Institute, Grey Adv., GMDC, 
GRP Records, Johnson & Johnson, Insight Seminars, Kings County D.A., Learning International, Lifestyles Of The 
Rich & Famous, MasterCard, McNeil Consumer Products, MONY, Mt. Sinai Hosp., National Union Ins., NBC Sports, 
Nickelodeon, Paine Webber, Panasonic, Phoenix Films, Pioneer Group, Qoutron Systems, Saatchi & Saatchi, Schering 
Plough, Sports Illustrated, Time Telepictures, United Cerebral Palsy, Viacom New Media, WNET, WNYC, St. Vincent’s 
Newark, NJ Catholic Girls School. 
 
’97 – ’05 Vice President of Broadcast Production; Prudential Financial; 
Producer, director & editor of domestic and international television advertising. Designed, built and operated in-house 
production and post-production facility, generating over 250 national spots in 8 years, theoretical savings: $65 Million. 
Direct collaboration with Sr. VP, global media manager, on branding and retail product strategies and ad design. 
International production: shot and edited commercials in Japan for Japanese TV, shot and edited commercials and 
infomercial in Spanish for Mexican TV. 
 
’85 – ’89 Partner, Executive Vice President & Senior Producer/Director; 
Investment Communications Inc., a full-service production company specializing in video prospectuses for public and 
broker-only viewing, sales training tapes, teleconferences, seminars and brochures to assist brokerages, mutual funds and 
insurance companies in marketing their products. Created documentaries to market products ranging from real estate 
investment trusts to thoroughbred racehorse syndicates. Clients: Fidelity, Met Life, NY Life, Paine Webber, Travelers, 
Citibank, AIG, CIGNA, CRI, Drexel Burnham Lambert, Dreyfus, Integrated Resources, Oppenheimer, Scudder, 
Seligman, Standard & Poor’s, The Travelers, Venture Magazine. 
 
’80 – ’82 On-Line Editor; NEP Productions & L. Matthew Miller Assoc.; 
System Installation, Operation include: CMX 340X, ADO, Grass 300 Switcher, Chyron… 
 
’75 – ’79 On-Air Radio Talent & Commercial Radio Production; 
WXLR-FM, State College, PA, WDFM-FM (College Radio), University Park, PA. 
 
B.A. ’79 Speech Communication, Penn State University. 
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